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Intensified globalization leads to increased competition 
among places 
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All places compete with each other to attract and retain:  

•  residents 

•  tourists and professional visitors 

•  the best talented professionals, students and creative people 

•  investors and entrepreneurs 

•  clients and consumers for their products and services 

•  political, professional, cultural and sporting events 

•  international organizations 

•  the attention from the international media and opinion leaders 

•  political and economic allies 

•  etc. 

 

 

Increased competition among places 
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What makes a place attractive? 
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Great, distinctive, attractive and competitive places have some 
common elements: 

•  A clear vision, purpose and value proposition 

•  A strong, distinctive identity and character 

•  Attractive, high quality, innovative and inspiring design and content 

•  Alive and vibrant 

•  Provide opportunities and exciting experiences for everyone 

•  Diverse, human, connected and sustainable 

•  Balanced 

•  Engaged stakeholders and citizens 

•  A strong and positive image and reputation (brand) 

What makes a place attractive 
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Barcelona 



7 Catalana	
  

Advanced, inspiring, cosmopolitan, open, modern, mediterranean, creative, innovative, vibrant, diverse, human 
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9 Innovative Urban Design and Architecture 
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Popular culture and Traditions 



15 



16 



17 



18 



19 

Vibrant, Diverse Cultural Offer   



20 Food and Gastronomy 



21 Sports 



22 Shopping 



23 Restaurants 
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Bilbao 
An example of Urban Transformation: From an industrial city to a city of 
services, culture and innovation 
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The Guggenheim Museum: “The icon” 
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The Urban Revolution 
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The Architects 

 

 

The Urban Revolution 
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Culture: Museums and Arts Institutions 

 

 

The Urban Revolution 
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The Urban Revolution 
Culture: Museums and Arts Institutions 
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The Urban Revolution 
Culture: Urban Culture 
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Every place has its own model 

There is a close relationship between place barding and place making 

Great, attractive and competitive places they all have a strong, 
distinctive identity and high quality, innovative and inspiring design 
and content. 

What makes a place attractive 
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Major de Sarrià 185 – 187, 
Esc. 1, 2º 1ª 
08017 Barcelona 
Tel. 34 93 180 38 79 
www.futureplaces.com  

Thank You 
very much 


